Online Journal of Communication &
Media Technologies

ISSN: 1986-3497 (Online)

Volume 2 - Issue 4 - October 2012




This page intentionally left blank



e Online Journal of Communication and Media Technologies
Volume 2 - Issue 4 - October 2012

Online Journal of Communication and Media Technologies

The Online Journal of Communication and Media Technologies (OJCMT) is an international open
access journal, rigorously peer-reviewed journal in the field of Communication and its related fields.
OJCMT is interested in research not only on Theory and Practice of Communication and Media Studies
but also new trends and developments, Communication in Education, Visual Communication and
Design, Integrated Marketing Communication and Advertising. OJCMT is published four times a year
in January, April, July and October. Each article is reviewed by two blind reviewers from an
internationally recognized pool of reviewers.

OJCMT aims at being one of the prominent journals in the fields mentioned above. We welcome articles
of theory, research and review nature and will be very happy to receive your manuscripts in this
ambitious journal.

ISSN: 1986-3497 (Online)

Abstracting / Indexing

Online Journal of Communication and Media Technologies 1is listed by the following
indexes/databases/directories/libraries.

e International Association for Media and Communication Research — IAMCR
Google Scholar

SCILIT

Crossref

Contact

Editorial Contact
Ali Akay, Ph.D.
Editor-in-Chief

editor@ojcmt.net


mailto:editor@ojcmt.net

e Online Journal of Communication and Media Technologies
Volume 2 - Issue 4 - October 2012

Editorial Board

Editor in Chief

Ali Akay - Marmara University, Turkey

Editorial Advisory Board

Aldo Van Weezel - Universidad de los Andes, Colombia

Alex Nesterenko - Grand Valley State University, USA

Anabel Quan-Haase - University of Western Ontario, Canada
Andrew Flanagin - University of California, Sanata Barbara, USA
Ann E. Williams - Georgia State University, USA

Autumn Edwards - Western Michigan University, USA

Aysel Aziz - Yeniyuzyil University, Turkey

Aytekin Isman - Sakarya University, Turkey

Bren Ortega Murphy - Loyola University Chicago, USA

Claire Badaracco - Marquette University, USA

Cynthia Carter - Cardiff University, United Kingdom

Dan Shaver - Jonkoping International Business School, Sweden
Elirea Bornman - University of South Africa, South Africa
Emre Zeytinoglu - Mimar Sinan University, Turkey

Eric Zhi-Feng Liu - National Chiao Tung University, Taiwan
Eugéne Loos - University of Amsterdam, Netherland

Gregory C. Lisby - Georgia State University, USA

Hannah Rockwell - Loyola University Chicago, USA

Inger Stole - University of Illinois, USA

Jacquelyn Burkell - University of Western Ontario, Canada
Jairo Lugo Ocando - University of Sheffield, United Kingdom
Jenepher Lennox Terrion - University of Ottawa, Canada
Joan-Francesc Fondevila-Gascon - Universitat Abat Oliba CEU (UAO), Spain
John C. Sherblom - University of Maine, USA

Kari Andén-Papadopoulos - University of Stockholm, Sweden

Kostas Saltzis - University of Leicester, United Kingdom



e Online Journal of Communication and Media Technologies
Volume 2 - Issue 4 - October 2012

Krishnamurthy Sriramesh - Massey University, New Zealand
Laurence Hauttekeete - University of Ghent, Belgium

Lee Humphreys - Cornell University, USA

Levi Obijiofor - University of Queensland, Australia

Linda Harasim - Simon Fraser University, Canada

Majid Abbasi - Vije, School of Visual Communication, Iran
Martin R Baeyens - University of Gent, Belgium

Ming Cheung - The University of Adelaide, Australia
Miriam J. Metzger - University of California, Santa Barbara, USA
Nathan E. Stormer - University of Maine, USA

Ngu Teck Hua - Universiti Teknologi Mara, Malaysia
Pamela Morris - Loyola University Chicago, USA

Paul Mihailidis - Hofstra University, USA

Rachel Barker - University of South Africa, South Africa
Renata Matkeviciené - Vilnius University, Lithuania

Richard Haynes - University of Stirling, United Kingdom
Robert N. Bostrom - University of Kentucky, USA
Rukhsana Ahmed - University of Ottawa, Canada

Santosh Kumar Mishra - S. N. D. T. Women’s University, India
Serra Gorpe - Istanbul University, Turkey

Seth Noar - University of Kentucky, USA

Sherry Baker - Brigham Young University, USA

Stella C. Chia - City University of Hong Kong, Hong Kong
Tahseen Mansour - Yarmouk University, Jordan

Tomasz Gackowski - Warsaw University, Poland

Umit Inatci - Eastern Mediterranean University, TRNC
Valerie V. Peterson - Grand Valley State University, USA
Vincenzo Luccchese Salati - Universita di Venezia, Italy
Won Yong Jang - Univ. of Wisconsin at Eau Claire, USA

Zane L. Berge - University of Maryland, Baltimore County, USA



e Online Journal of Communication and Media Technologies
Volume 2 - Issue 4 - October 2012

CONTENTS

Am I In? Influence of Viewers’ Race and Sex on Image Appeal for Higher
Education Advertising

Joseph Erba, Laurie Phillips, Mugur V. Geana
https://doi.org/10.29333/0jcmt/2396

Analysis of Approaches of Communication in the Fight Against Hiv/Aids in Higher
Education Institutions: The Case of Bahir Dar University Anti-Hiv/Aids Movements
(Ethiopia)

Adem Chanie Ali, Lemma Kassaye Sileshi

https://doi.org/10.29333/0jcmt/2397

From Convergence to Connectivism: Teaching Journalism 2.0
Raoul Boers, Esra Ercan, Lars Rinsdorf, Robert W. Vaagan
https://doi.org/10.29333/0jcmt/2398

Individual Preference for Radio Stations in The Eastern Region of Ghana
Paul Adjei Kwakwa
https://doi.org/10.29333/0jcmt/2399

Integrative use of Social Media in Health Communication
Daniel Robledo
https://doi.org/10.29333/0jcmt/2400

KM Practice in Malaysia Community College: KMS to Support KM Framework
Mohamad Yusrizal B Mohamed Yusoff, Ahmad Kamil B Mahmood, Jafreezal B. Jaafar
https://doi.org/10.29333/0jecmt/2401

Non-traditional Skills and Tactics and Modern Technology
Olubunmi Philip Aborisade
https://doi.org/10.29333/0jcmt/2402

Planet Play: Designing a Game for Children to Promote Environmental Awareness
Maria Goncharova
https://doi.org/10.29333/0jcmt/2403

Recognizing Dysfunctional Communications a Means of Improving Organizational
Practice

Molly Parsons, Steve Urbanski
https://doi.org/10.29333/0jcmt/2404

1-31

32-51

52-64

65-76

77-95

96-119

120-136

137-154

155-175


https://doi.org/10.29333/ojcmt/2396
https://doi.org/10.29333/ojcmt/2397
https://doi.org/10.29333/ojcmt/2398
https://doi.org/10.29333/ojcmt/2399
https://doi.org/10.29333/ojcmt/2400
https://doi.org/10.29333/ojcmt/2401
https://doi.org/10.29333/ojcmt/2402
https://doi.org/10.29333/ojcmt/2403
https://doi.org/10.29333/ojcmt/2404

e Online Journal of Communication and Media Technologies
Volume 2 - Issue 4 - October 2012

The intersection of interests between Al-Jazeera and Al-Qaida in the era of “War on 176-185
Terror”

Hatem EL-Zein
https://doi.org/10.29333/0jcmt/2405

Understanding Users’ Choice of Competing Browsers: An Application of Relative 186-204
Mechanism using the Theory of Planned Behavior

Milagros Rivera-Sdanchez, Julian Lin
https://doi.org/10.29333/0jcmt/2406

Unethical Practices among Journalists and the Nigerian Public Sphere 205-224
Bello Semiu, Adejola Aminat, Jamiu Folarin
https://doi.org/10.29333/0jcmt/2407


https://doi.org/10.29333/ojcmt/2405
https://doi.org/10.29333/ojcmt/2406
https://doi.org/10.29333/ojcmt/2407

	Online Journal of Communication and Media Technologies
	Abstracting / Indexing
	Contact
	Editorial Contact

	Editorial Board
	Editor in Chief
	Editorial Advisory Board

	CONTENTS

