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Design, Integrated Marketing Communication and Advertising. OJCMT is published four times a year 
in January, April, July and October. Each article is reviewed by two blind reviewers from an 
internationally recognized pool of reviewers. 

OJCMT aims at being one of the prominent journals in the fields mentioned above. We welcome articles 
of theory, research and review nature and will be very happy to receive your manuscripts in this 
ambitious journal. 
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